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Orizzonti – Opening Film

PELICAN 
BLOOD

by Katrin Gebbe (DE/BG)

Venezia 76

       ABOUT ENDLESSNESS 
        by Roy Andersson (SE/DE/NO)

       MARTIN EDEN
        by Pietro Marcello (IT/DE/FR)

       THE PERFECT CANDIDATE
        by Haifaa Al-Mansour (SA/DE)

Orizzonti

       WHITE ON WHITE
        by Théo Court (ES/CL/FR/DE)

Orizzonti – Short Films Competition

       AFTER TWO HOURS, TEN MINUTES 
       HAD PASSED by Steffen Goldkamp

       GIVE UP THE GHOST
        by Zain Duraie (JO/DE/SE/AE)

Venice Classics

       THE CROSSING OF THE RHINE 
        by André Cayatte (FR/DE/IT)

Venice Classics – Documentaries

       800 TIMES LONELY – ONE DAY WITH GERMAN
       FILMMAKER EDGAR REITZ by Anna Hepp

Venice Virtual Reality

       PAGAN PEAK VR
        by Ioulia Isserlis & Max Sacker

       SUBLIMATION
        by Karolina Markiewicz & Pascal Piron

Giornate degli Autori

       ONLY THE ANIMALS
        by Dominik Moll (FR/DE)

       YOU WILL DIE AT 20
        by Amjad Abu Alala (SD/FR/EG/DE/NO/QA)

Venice Gap-Financing Market

       ANATOLIAN LEOPARD
        by Emre Kayis (TK/DE)

       IGUANA TOKYO
        by Kaan Müjdeci (DE/TK/JP)

       IN THE SHADE OF TREES
        by Matías Rojas Valencia (CL/FR/DE/AR)

       PLACE DE L’EUROPE
        by Philip Scheffner (DE/FR)

       QUO VADIS AIDA (WT) 
        by Jasmila Zbanic (BH/AT/FR/NL/DE/PL/RO/NO)

       SHARAF
        by Samir Nasr (DE/EG/TN/FR)

       THE SIREN
        by Sepideh Farsi (FR/DE/LU/BG)

Virtual Reality Immersive Story Projects

       AFRICAN SPACE MAKERS
        by Vincenzo Cavallo Faras (KE/IT/DE)

       KUSUNDA
        by Gayatri Parameswaran & Felix Gaedtke (DE/US/NP)

Biennale College Cinema –
Virtual Reality Projects

       HOW IS THE WATER
        by Ninja Mueller & Michal Lovecky (CZ/DE)

Final Cut in Venice

       ANOTHER DAY IN BAGHDAD
        by Maysoon Pachachi (IQ/KW/FR/GB/DE)

       NARDJES, ALGER, MARS 2019
        by Karim Aïnouz (DZ/FR/BR/DE)
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REVIEW

Deneuve Digs 
Into ‘Truth’ 
With Glee

→ WOMEN, P.7 

Glam Squad
Juliette Binoche and 

Catherine Deneuve 
unleash peak French 

style at the Venice 
premiere of their film 

“The Truth.”

OPENING NIGHT

Women on Center Stage

By OWEN GLEIBERMAN

When a big, presti-
gious, internationally cel-
ebrated arthouse film-
maker, hoisted by his 
acclaim, gets the chance to 
make a “crossover” movie 
somewhere other than 
his native country (gen-
erally, though not always, 
the language spoken in 
the film will be English), it 
tends to seem like a great 
idea on paper, yet often 
doesn’t work out so well. 
→ ‘TRUTH,’ P.2 → POPE, P.7 

Young Pope,” which will fea-
ture John Malkovich as the 
new pontiff.

Malkovich’s predeces-
sor, played by Jude Law, 
has fallen into a coma in 

HBO, Canal Plus production 
distributed internationally 
by Fremantle.

What’s the concept?
The pope, played by Jude 
Law, goes into a coma that 
from a scientific stand-
point is considered irrevers-
ible and can only end up 
in death. So the church has 

By NICK VIVARELLI

“the new pope” creator 
Paolo Sorrentino talked 
with Variety exclusively 
about his followup to “The 

this eight-episode season, 
and the trailer crisscrosses 
between Malkovich amid 
male clerics in the Vatican 
and Law in a papal white 
Speedo strolling down a 
beach amid female admirers.

The new season will 
world premiere on Sept. 1 
at the Venice Film Festival, 
where Episodes 2 and 7 will 
screen. It’s an original Sky, 

→ VR, P.6 

By VIVIENNE CHOW

a record number of 
virtual reality produc-
tions from Taiwan will 
be featured at this year’s 
76th Venice Film Festi-
val, raising the hopes of 
the lackluster film indus-
try in Taiwan, which has 
been quietly transforming 
itself into a next-genera-
tion content production 
hub through technologi-
cal advancement.

While Taiwan’s tech 
giant HTC, which has 
been developing not only 
high-quality headsets 
under its HTC Vive unit 
and commissioning orig-
inal VR content produc-
tion under HTC Vive Origi-
nals shingle, plays a major 
role in driving the trend, 
the growth of tech start-
ups specializing in extend-
ed reality (XR) — which 
includes VR, augment-
ed reality (AR) and mixed 
reality (MR) — are also 
eyeing on the potential in 
entertainment content.

films directed by women in the 21-title 
competition. Barbera also stood firm on 
the inclusion in Venice’s official selec-
tion of new films by Roman Polanski and 
Nate Parker, despite sexual assault charges 
against both directors: Parker was accused 
of rape while in college but was acquitted 
of those charges. Polanski pleaded guilty to 
unlawful sexual intercourse with a minor 
in California in 1977 but fled the U.S. 
before sentencing. 

Jury president Lucrecia Martel said, “I 
will not congratulate him. But I think it is 
right that his movie is here at this festival.”

Martel added that “we have to devel-

By NICK VIVARELLI

the 76th Venice Film Film Festival 
kicked off Wednesday evening with Cath-
erine Deneuve and Juliette Binoche on 
the red carpet for the world premiere of 
Hirokazu Kore-eda’s “The Truth,” in which 
they play a mother and daughter in con-
flict. The well-received opening film by a 
male director, but with women at its core, 
encapsulates the mood on the Lido, where 
the ongoing uproar over female represen-
tation took center stage. 

At the opening press conference, fest 
director Alberto Barbera defended the 
often-cited fact that there are just two 

NEW REALITY

Taiwan 
Talent 
Drives VR 
Trend

EXCLUSIVE

‘Pope’ Creator Gets Topical 
About New Season

→ PULSAR, P.7 

EXCLUSIVE

Pulsar 
Launches 
With Refn 
Deal, Slate
By ELSA KESLASSY

french film industry 
veterans Gilles Sousa and 
Marie Garrett, the duo 
behind Bac Films’ thriv-
ing international sales 
division, are teaming up 
with Logical Pictures to 
launch the Paris-based 
sales outfit Pulsar Con-
tent. The banner has  
also announced a part-
nership with Nicolas 
Winding Refn.

The production and 
financing outfit Logical 
Pictures was launched in 
Cannes 2016 and has so 
far invested in more than 
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PELICAN 
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Virtual Reality Projects
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But “The Truth,” the first movie 
written and directed by Hiro-
kazu Kore-eda (“Shoplifters”) out-
side his native Japan, doesn’t fall 
into that more-mainstream-yet-
lesser trap. From first shot to last, 
it’s a film of high wit and confi-
dence and verve, an astonishingly 
fluid and accomplished act of 
boundary-leaping.

“The Truth,” which Kore-eda 
shot with a French crew, is set in 
Paris, and it’s one of those dra-
mas in which a beloved, larger-
than-life movie-star diva — in 
this case, Catherine Deneuve — 
portrays a beloved, larger-than-
life movie-star diva. Which isn’t 
to suggest that Deneuve is play-
ing some thinly veiled version of 
herself, only that the movie uses 
her image as one of the last of 
the mythical French screen god-
desses to impart an impish sheen 
of authenticity to her portrayal 
of Fabienne Dangeville, a legend-
ary French actress, now in her 70s, 
who approaches every moment 
with an I’m-still-here tenacity 
that’s at once heroic and steely, 
vibrant and borderline tyrannical. 
Deneuve, at 75, has never stopped 
working or even slowed down, yet 
she hasn’t had a role this delecta-
ble in years, and she gives a mag-
nificent performance: grand, sub-
tle, lacerating and fearless.

She makes Fabienne a proud-
ly narcissistic and theatrical glam-
our puss who has no patience for 
the idea that she should pretend 
to be anything other than the 
devious, self-adoring prima donna 
she is. In the opening scene, she’s 
giving an interview to kick off the 
publicity blitz for her new mem-
oir (it’s called “The Truth”), and 
there’s a wry amusement to the 
fact that she can’t recall whether 
several of her old film frenemies 
are dead or alive. It’s not a memo-
ry joke — it’s a this-is-what-total-
self-absorption-looks-like joke.

Yet Fabienne, as Deneuve plays 
her, is such a sly manipulator, so 
droll about her own royal ego, 
that we can’t help but feel drawn 
to her. Kore-eda’s dialogue is 
superb, suffused with the comedy 
of experience. And yet … it’s very 
much a Kore-eda film. Which is to 
say, it works by throwing the audi-
ence a series of highly refined dra-
matic curveballs that don’t nec-
essarily add up to the movie you 
thought you were watching.

As Fabienne releases her mem-

oir and gets ready to act in a 
new picture, she’s playing host 
to her daughter, Lumir (Juliette 
Binoche), a screenwriter based in 
New York, and Lumir’s husband, 
Hank (Ethan Hawke), a mediocre 
TV actor who is starting to have a 
bit of success. They’re a bohemi-
an showbiz couple with a lovely 
daughter, Charlotte (Clémentine 
Grenier), who’s around 8, and they 
seem like a serene domestic unit. 

The heart of the film unfolds 
in Fabienne’s rustic country home, 
where Lumir grew up, but as pret-
ty as the setting is, the memo-
ries are far from cozy. Lumir starts 
reading her mother’s memoir 
and can’t believe what a decep-
tive mountain of spin it is. “I’m 
an actress,” she says. “I won’t tell 
the naked truth,” because it’s not 
“interesting.” Fabienne speaks her 
mind to a fault, but after a while 
we realize that she’s never not act-
ing. Even her outspokenness is 
another mask.

The relationship of Fabienne 
and Lumir is the core of the mov-
ie. As we register the notes of dis-
cord between them, and witness 
what an unreliable narrator of 
her own truth Fabienne is, the 
movie starts to look like it might 
resemble Ingmar Bergman’s 
“Autumn Sonata,” in which Ingrid 
Bergman played a similar char-
acter (a concert pianist), and Liv 
Ullmann was her long-suffering 
daughter. Either way, it’s only nat-
ural to expect a story like this 
one to head toward an eruption 
of pain and heartbreak and con-
frontation, or to tears and hugs, or 
maybe to both. But that’s not the 
movie that Kore-eda has made. 
And frankly, the film he has made, 
for all its sophistication and plea-
sure, winds up being less catharti-
cally appealing.

“The Truth” may sound like a 
heavy title for a drama about a 
mutually conflicted mother and 
daughter, yet the title isn’t wrong. 
The film wants to be a medita-
tion on how lies can sometimes 
be truths, and on how memory 
is, by nature, deceitful (or some-
thing). “The Truth” has a chance 
to connect to veteran arthouse 
patrons who will be drawn to the 
must-see factor of Deneuve’s per-
formance, and it proves that Kore-
eda, in ways we might not have 
expected, has a dazzlingly export-
able talent. But it still left me 
wishing that the story it’s telling 
came to less high-minded terms 
of endearment. 

VENICE OPENER

Kore-eda Talks 
About ‘The Truth’
By BRETT BULL

For a japanese director, the 
prospect of making a film in a 
language other than Japanese 
could prove to be quite daunt-
ing. However, that wasn’t exactly 
the case for Hirokazu Kore-eda 
and his latest film, “The Truth,” 
which had its world premiere as 
the opener of the Venice Film 
Festival on Aug. 28. 

The film, in English and 
French, features Catherine 
Deneuve playing Fabienne, a 
popular actress. She is paired 
with Juliette Binoche as her 
daughter, who is a screenwriter.

“Because there are a lot 
of performers who speak the 
same language yet cannot work 
together,” Kore-eda said wryly 
by email, “maybe it is good  
to share something else, like 
taste or vision.”

His feature debut, “Maboro-
si,” the story of a woman coping 
with her husband’s suicide, took 
the cinematography trophy at 
Venice in 1995. 

Kore-eda’s movies are often 
highly intimate, a style that is 
compared to that of legendary 
Japanese director Yasujiro Ozu 
(“Tokyo Story”). 

Kore-eda does not dispute 
the comparison, but feels that 
his “DNA is within” the likes 
of British director Ken Loach, 
whose works focus on social 

issues, and Hou Hsiao-Hsien, the 
Taiwanese helmer who was the 
subject of a documentary by 
Kore-eda in 1993.

“I think [they] had a profound 
influence,” he said. 

In 2018, Kore-eda finally 
achieved mainstream success 
with “Shoplifters,” which was 
nominated for a foreign-lan-
guage Oscar earlier this year. 
Made in part with public fund-
ing, the film was a hit domes-
tically — collecting nearly $40 
million at the box office — but 
also caused a stir. Shortly after 
its release, critics labeled Kore-
eda “anti-Japan” for his refusal to 
accept congratulations from the 
Japanese government after he 
won the Palme d’Or at Cannes. 
(He wrote on his blog that he 
preferred to maintain “a distance 
from government authority.”)

Perhaps similar to Loach, the 
film focuses on a subject that 
some would prefer to ignore: 
poverty.

Though it might seem other-
wise, simply seeking to be differ-
ent or produce an atypical work 
isn’t the goal of Kore-eda.

“When I’m making a film, I’m 
not thinking about what is typi-
cal and measuring the distance 
I am from it,” Kore-eda said. “A 
film that I make is the result of 
my sincere desire at that time 
to face the theme that I want to 
think about.” 

Catherine Deneuve 
(left) and Juliette 
Binoche in Hirokazu 
Kore-eda’s Venice 
opening night drama 
“The Truth.”

← ‘TRUTH,’ FROM P.1



3

A
U

G
U

ST
 2

9,
 2

01
9 

   
   

   
VA

RI
ET

Y.
C

O
M

NEWS   |   VENICE FILM FESTIVAL

R
U

P
ER

T
 R

EI
D

Interview by ALISSA SIMON

What drew you to the story?
The producer Alex White sent me 
the script. By this stage, it had 
been developed for five years and 
was very ready to be made. Jan 
Chapman (producer of “The Pia-
no”) knew immediately after see-
ing the play at Belvoir St. theater 
in Sydney that it had to be turned 
into a film. Alex and Jan began 
the process with playwright Rita 
Kalnejais to translate the theatrical 
world of the play into a cinematic 
world. I feel so fortunate to have 
been given her words for my first 
feature. She feels like my creative 
spirit animal. Her tone, observa-
tions of people, deep emotional 
intelligence, dark and unsentimen-
tal humor were a perfect match for 
my style and taste. 

How did you and Rita 
collaborate?
Rita and I worked together on a 
director’s pass that incorporated 
more private moments for the 
characters and visual beats with 
no words in order to make sure we 
had enough material that explored 
how the characters occupied the 
world when they were alone.

You cast some of Australia’s 
best performers: Ben Men-
delsohn, Essie Davis and Eliza 
Scanlen.
We worked hard on the casting. 
The balance of younger actors 

and older ones had to be just 
right so that the world and family 
felt authentic.

I have spent my life surround-
ing myself with actors that I think 
are unusual, atypical and can offer 
a much deeper, unpredictable and 
intellectual interpretation of their 
roles. Ben, for me, is the pinnacle 
of this kind of performer. 

I believed Essie and Ben as a 
couple would be an inspired com-
bination that would crackle and 
spit like a well-made fire. I knew 
that they had always wanted to 
work together and they hadn’t 
had the opportunity. 

Eliza is an incredible chame-
leon. Milla is a character that from 
the moment we meet her is in a 
constant state of transition, she’s 
experimenting with who she is 
and yet stays wise and ground-
ed beyond her years, facing an 
incredible existential crisis. 

I have to mention Toby Wal-
lace, the fourth violin in our string 
quartet, so to speak.  He plays 
Moses and his transformation for 
the film is remarkable. He’s very 
intuitive and he never stops play-
ing and as a result Moses is by 
turns emotional, wild and chaotic, 
funny and bereft.

How did directing a feature 
compare to your other work? 
I love the large scale of film and 
the people I get to work with. 

The pace of “Babyteeth” was the 
fastest I’d like to ever want to 
go considering the expectation 
was to make a feature film, not 
a television series. It was scarily 
fast and we had no room for 
error due to cast restrictions and 
the budget.

Rehearsals with Eliza and 
Toby were three full days and two 
days with Ben and Essie. Having 
directed so much theater and TV 
before this, I know how to maxi-
mize my time, and we jumped into 
the difficult scenes to make sure 
we had explored them before the 
shoot began. 

What’s next?
I’m hoping to receive a script as 
excellent as “Babyteeth” for my 
next feature. I don’t write. I’m a 
firm believer that very few people 
in the world can write and direct 
and I’m not one of them. 

In the meantime, I’m very 
excited to be directing episodes 
five and six of “Killing Eve,” Sea-
son 3. I can’t stay away from TV 
for too long — I love the pace and 
the intensity. I am a huge admirer 
of the bizarre tone of the show 
and I’m always drawn to projects 
that can be both intimate, mov-
ing, darkly humorous and in some 
way bonkers — which “Killing 
Eve” really is. I’m hoping I get to 
direct some outrageously violent 
Villanelle style executions.   

Shannon Murphy
‘I love the large  
scale of film and  
the people I get 
to work with.’
one of only two female-helmed films 
in the Venice competition, the unpre-
dictable family drama “Babyteeth” is the 
feature debut of Australian Shannon 
Murphy, an award-winning director of 
theater, opera and television.

Breakthrough ‘Baby’ 
Shannon Murphy is making 
her film directing debut with 
“Babyteeth” at Venice. 
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Consumer Breakthrough 
Fuels Creative Content Race
By BEN CROLL

years past its curiosity phase, 
the virtual reality headset has 
become a ubiquitous and an 
altogether mundane tool in 
fields as diverse as healthcare, 
real estate, professional sports 
and architecture, but it still has 
inroads to make into the home 
entertainment market.

On a consumer level, that’s all 
about to change — which is why 
so many of the creators partic-
ipating in this third edition of 
Venice VR, which runs on a ded-
icated island from Aug. 29–Sept. 
7, plan to attend with dual pur-
poses in mind.

“Right now, every VR develop-
er is not only pushing their par-

mic shift when it comes to busi-
ness-to-consumer distribution.

“In the next couple years 
we’re going to see all kinds of 
tetherless headsets, which will 
make it so much easier for con-
sumers to access [content],” 
says Venice VR programmer Liz 
Rosenthal. “Really, the market is 
moving pretty fast. We’re at the 
point where it’s reasonable to 
consider that in the next couple 
years, VR headsets will be wide-
ly owned.”

Anticipating an upcoming 
boom in demand, today’s lead-
ing creators have sought to build 
a growing audience while bol-
stering their own position with 
these potential new fans.

For Isserlis’ Berlin-based 
AnotherWorld, which specializ-
es in immersive gameplay, that 
means updating its existing 
library and interfacing with con-
sumers on platforms like Twitch 
and YouTube.

“It’s important to engage with 
the gaming community and to 
keep projects alive on the online 
platforms. You have to show the 
community that you do not aban-
don your projects,” says Isserlis.

The strategy has already 
borne fruit. This past October, 
AnotherWorld released its Ven-
ice 2018 title “Kobold” on market 
platforms like Steam and Oculus. 
The project sold at a steady pace 
for months, and those numbers 
began to tick upward once the 
company introduced fixes and 
narrative updates — a course of 
action the company will contin-
ue to pursue.

“The content that you publish 
does not vanish after one month 
of release, like in film,” says Isser-
lis. “You can boost the update by 
engaging with the community, 
because word of mouth can keep 

Styled Life
“Glimpse,” from 

Benjamin Cleary and 
Michael O’Connor, 

plays in Venice  VR 
competition.

Killer App 
Venice VR competition title 
“Pagan Peak VR” plays 
with horror genre tropes.

ticular content, [we’re also push-
ing] magic of the medium itself,” 
says Ioulia Isserlis, CEO of Anoth-
erWorld VR. “We run around 
with the headsets, and try to 
reach as many people as we can. 

“All of us creators have a sec-
ond job title: ‘evangelist of VR,’” 
she says.

Currently, location-based ven-
ues such as France’s MK2 and 
various independent arcades 
hold a sizeable slice of the exhi-
bition pie, but recent innovations 
in the consumer-tech field — 
most notably the successful roll-
out of tetherless devices like the 
Oculus Quest and the HTC Vive, 
and the promise of even sleek-
er designs to come — have many 
in the industry sensing a seis-

VR producers use Venice as top launch pad as platform recharges
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a project very much alive, and 
even bring it to new heights.”

Both game and film studios 
have found that having a recog-
nizable hook can significantly 
expand their reach.

For game-oriented studios, 
that could mean licensing recog-
nizable IP, and AnotherWorld did 
just that with their Venice 2019 
title “Pagan Peak VR,” which is 
based on a popular series from 
RAI Germany. Film studios have 
captured the public’s attention 
by building projects around 
appealing stars.   

“VR can be a little bit scary to 
try,” says Antoine Cayrol, founder 
of French firm Atlas V. “There’s a 
lack of trust, so we need to bring 
the audience in. Having a big 
name that you can put on a post-
er — maybe someone famous 
doing voice-over or music, or 
having them sign on a produc-
er — can inspire confidence and 
trust in the audience.”

Atlas V took home the top 
prize at last year’s Venice festival 
with the Jessica Chastain-narrat-
ed animated film “Spheres,” and 
will bring three new projects to 
this year’s festival. For such proj-
ects, success could be a collective 
100,000 downloads spread across 
the various online platforms, or 
it could it be as simple as getting 
projects before the largest crowd 
possible.

“As creators and producers, 
we can’t be too selfish,” says Cay-
rol.  “We have to think about the 
audience, and not only do things 
for ourselves. Right now, VR is a 
niche, so I think it’s too soon to 
do a niche within the niche. 

“Individually, none of us are 
making a lot of money doing 
this,” he adds. “We just want to 
develop that audience collective-
ly… [And when the big boom 
hits] everything we’ve been put-
ting in place for the past three 
years will be extremely useful.” 

It’s important to engage 
with the gaming community 
and to keep projects alive 
on the online platforms. 
You have to show the 
community that you do not 
abandon your projects.”
Ioulia Isserlis

We wanted to take VR 
out of that tech-demo 
space, where it could be 
perceived to be kind of 
gimmicky, and give it the 
credit of an art form.”
Liz Rosenthal

Narrative Force 
Venice VR competition 
film “Loveseat” tells the 
story of people moving 
between reality and 
virtual reality.

FEATURE

VR Leaders  
Look to Future
By BEN CROLL

sharing the belief that an 
industry-wide golden age lies 
just around the bend, Venice 
VR coordinators Michel Reilhac 
and Liz Rosenthal have set out 
to update this year’s program in 
order to anticipate future shifts. 

When the two launched the 
program in 2017, they did so to 
spotlight what they saw as an 
occasionally unfairly maligned 
medium. 

“We wanted to take VR out of 
that tech-demo space, where it 
could be perceived to be kind of 
gimmicky, and give it the credit 
of an art form, which it is,” says 
Rosenthal. 

More to the point, they want 
to harness the glamour and vis-
ibility of the Venice Film Festi-
val. In order to do so, the team 
secured an international jury to 
hand out the awards at the offi-
cial closing, and made sure that 
the trophies were the same lion 
statues awarded to the features. 

This year, however, the orga-

nizers hope to create a bit of day-
light between the two mediums. 

“I now find it hard to use the 
word ‘film,’ ” Rosenthal explains. 
“When we start talking about 
VR projects, I prefer to use 
‘works’ or ‘experiences,’ because 
it’s really hard [to think of it 
as its own unique form] once 
we start using the language of 
cinema.”

Reilhac agrees. “VR is matur-
ing into a proper art form, 
and therefore we need to have 
the tools and methodology to 
understand how we can decon-
struct, analyze, and appreciate 
it — just like we do with films,” 
he notes.

And so the two have put 
together the first-ever sympo-
sium on arts criticism with-
in the field of VR, and have set 
before themselves a very spe-
cific to task: To develop a kind 
of adjudicative standard wholly 
different from the one applied 
to the moving image. 

“[We need to account for] the 
spatial and interactive dimen-

sion, and the fact that the view-
er is in the heart of the story, 
and can now impact the edit of 
their specific experience,” says 
Reilhac. “All of that makes VR a 
completely different art form. 
So we need to start exploring 
how to construct a method, a 
system and a set of criteria to 
help us evaluate the worth of a 
VR piece.”

Uniting critics, programmers 
and academics, the sympo-
sium will take place Sept. 1. The 
organizers already see it as an 
important step forward in the 
evolution of the medium.

“We have this [VR] compe-
tition section, and it’s the only 
one if its kind in an A-list festi-
val, and it’s not being reviewed. 
It’s quite a strange thing,” Reil-
hac notes. “We have the Bien-
nale making this statement that 
VR is an art form, but it’s not 
being reviewed in the same way. 
We see this as a very key thing 
in order to move the industry 
forward.” 

Fest works to redefine VR’s place in the arts
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Venice VR Competition 
— Interactive

“Bodyless”
Director: Hsin-Chien Huang

“Britannia VR: Out  
of Your Mind”
Director: Kim-Leigh Pontin

“Cosmos Within Us”
Director: Tupac Martir
 
“Doctor Who the Edge of Time”
Director: Marcus Moresby

“Downloaded”
Director: Ollie Rankin
 
“Glimpse”
Directors: Benjamin Cleary,  
Michael O’Connor

“Inori”
Director: Miwa Komatsu

“The Key”
Director: Celine Tricart

“A Life in Flowers”
Director: Armando Kirwin

“The Line”
Director: Ricardo Laganaro
 
“Loveseat”
Director: Kiira Benzing

“Pagan Peak VR” 
Directors: Ioulia Isserlis,  
Max Sacker
 
“Porton Down”
Director: Callum Cooper

“These Sleepless Nights”
Director: Gabo Arora

Competition — Linear

“Battle Hymn”
Director: Yair Agmon

“Battlescar — Punk Was 
Invented by Girls
Directors: Martin Allais, Nico 
Casavecchia

“Black Bag”
Director: Qing Shao

“Daughters of Chibok”
Director: Joel Benson

“Ex Anima Experience”
Directors: Pierre Zandrowicz, 
Bartabas

“Ghost in the Shell: Ghost 
Chaser”
Director: Hirokai Higashi

“Gloomy Eyes”
Directors: Tereso Jorge, Fernando 
Maldonado

“O [5×1 Project]”
Director: Qiu Yang

“Only the Mountain Remains 
(5×1 Project)”
Director: Chiang Wei Liang 

“Passenger”
Directors: Isobel Knowles, Van 
Sowerwine

“VR Free”
Director: Milad Tangshir

“The Waiting Room VR”
Director: Victoria Mappleback

Taiwan tops Asia in this 
year’s Venice Virtual Reality 
competition section, with sev-
en entries. Three — “O,” “Only 
the Mountain Remains” and “The 
Making of” — are the fruits of 
the 5x1 initiative, a partnership 
focusing on VR films between 
HTC Vive Originals and the 
Golden Horse Film Academy, 
founded by renowned auteur 
Hou Hsiao-hsien. Qiu Yang’s 
23-minute “O,” which follows a 
mysterious, sad man, and Chi-
ang Wei-liang’s “Only the Moun-
tain Remains,” a half-hour thrill-
er revolving around a pregnant 
Thai woman’s escape from the 
midlands of southern Taiwan, 
are competing in the linear sec-
tion of the VR competition. Midi 
Z’s 10-minute short “The Making 
of,” a high concept pseudo-doc-
umentary selected by the SXSW 
Film Festival in the U.S. earli-
er this year, is featured in the 
out-of-competition section.

“Inori,” an interactive artwork 
by Japanese contemporary art-
ist Mita Komatsu and composer 
Kay Huang, is another HTC Vive 
Originals production competing 
in Venice under the non-linear 
section of the VR competition. 
“Gloomy Eyes,” by Jorge Tereso 
and Fernando Maldonado, is a 
co-production between HTC Vive 
Originals and French animation 
studio Atlas V. It is competing in 
the linear section.

Liu Szu-ming, president of 
HTC Vive Originals, said that for 
three years the company has 
been working on integrating the 
industry. “The five [selections] 
do not represent a single win by 
one team, but showcase the suc-
cessful VR industry cluster and 
announce the cultural creative 
power of Taiwan to the world,” 
Liu said.

Besides productions from 
HTC Vive Originals, Huang Hsin-
chien’s “Bodyless,” set against 
the backdrop of Taiwan’s mar-
tial law in the 1960s, is another 
Taiwanese entry in the VR com-
petition. Produced by Virtual 
and Physical Media Integration 
Assn. of Taiwan, it is unspool-
ing in the interactive category. 
Huang, a winner of the best VR 
experience in 2016 at the 74th 
Venice Film Festival, also “To the 
Moon,” a collaboration with Lau-
rie Anderson, selected in the 
out-of-competition section.

←VR, FROM P.1 Taiwan has been gradually 
assuming the leading role of VR 
content development. In 2017 Tai-
wanese-Malaysian auteur Tsai 
Ming-liang released his first VR 
film, “The Deserted,” which was pro-
duced by HTC Vive and also shown 
in Venice. VR films “Chalkroom” and 
“Mr. Buddha,” also a 5x1 project, 
were featured in Tribeca Immersive 
of the Tribeca Film Festival in New 
York in 2018 and 2019, respectively.

Taiwan’s Kaohsiung Film Festi-
val’s VR Film Lab has been groom-
ing young filmmakers in VR film-
making. Last October, the first 8K 
VR cinema was opened in Pier 2 
Art Center in Kaohsiung, dedicated 
to the screening of VR films. One of 
the highlights currently on show is 
Huang’s “The Missing Body Episode 
1.” A thriller in collaboration with 
acclaimed composer Lim Giong, 
the film was selected earlier in the 
Cannes XR unit.

Earlier this year, industry plat-
form XR Express Taiwan released 
the island’s first XR industry white 
paper surveying nearly 80 compa-
nies in the field. The report showed 
that 68% of the companies are start-
ups under five years old. While 23% 
of them focus on games, 14.5% spe-
cialize in audio-visual entertain-
ment, a category that the industry 
expects to grow further. XR Express 
called Taiwan’s Ministry of Culture 
to relax the legal definition of VR 
films so as to boost the growth in 
this sector.

HTC Vive Originals’ Liu said that 
the tech giant will launch a con-
tent management and blockchain 
authentication system to pave 
the way for the HTC Vive Origi-
nals Theater Management System, 
besides having more commercial 
projects and VR film projects with 
the Golden Horse Film Academy in 
the pipeline. 

“This system will help content 
creator, cultural creative workers 
and offline channels to integrate 
their resources,” he said. 

Manga Mondo 
Popular Japanese 

property “Ghost in 
the Shell” gets the VR 
treatment with “Ghost 

Chaser.” 

FEATURE

VR Competition

The five [selections] do not 
represent a single win by 
one team, but showcase 
the successful VR industry 
cluster and announce the 
cultural creative power of 
Taiwan to the world.”
Liu Szu-ming, president of HTC Vive Originals
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to resort to a new pope, who 
is played by John Malkovich. 
But since we are in a territory 
where reason is overtaken by 
spiritual mysteries, and by 
God, Jude Law’s coma may not 
be so irreversible. It may have 
some unexpected novelties, so 
that two popes can co-exist in 
the episodes that follow.

That brings to mind Joseph 
Ratzinger [Pope Benedict] and 
Pope Francis ...
It’s different from the real sit-
uation because there you have 
a pope who resigned. Here, 
instead, you have the pope 
played by John Malkovich 
[called John Paul III] and then 
another pope who re-emerges 
from a supposedly irrevers-
ible coma, which can be con-
sidered a miracle. This creates 
a disruption. For one billion 
Catholics, this reawakening 
can be thought of as a resur-
rection, which within the fic-
tional story that we are telling 
can lead to new and unpre-
dictable consequences.

What else characterizes the nar-
rative in “The New Pope”?
While the first season had a 
spiritual dimension — and we 
also had to introduce the char-
acters — this time around we 

op our dialogue with him, 
and this is the best possible 
place to go on with this type of 
discussion.”

The Argentine auteur said 
she had turned down an invi-
tation to toast Polanski at a 
gala dinner for the film. 

Polanski will not be attend-
ing the festival.

Martel begged to differ with 
Barbera regarding his reiter-
ated stance on rejecting quo-
tas for female directors at film 
festivals.

20 projects, including “Farming,” 
which premiered at the Toron-
to Intl. Film Festival last year 
and will be released by Lions-
gate in the U.K. next month, as 
well as Coralie Fargeat’s thriller 
“Revenge.”

Logical Pictures has invested 
in Refn’s new streaming service 
NWR and will be working with 
Pulsar Content on the filmmak-
er’s diverse projects, including his 
next feature film.

“Refn and I both share a sim-
ilar vision of the industry’s evo-
lution in terms of new opportu-
nities. Since Refn has decided to 
produce his future original con-
tent under the byNWR brand, 
we will be cooking up some very 
innovative and interesting new 
projects,” said Logical Pictures’s 
president Frederic Fiore.

Pulsar Content will aim to 

set itself apart from other sales 
groups through innovative mar-
keting and blockchain technology.

“The eruption of stream-
ing services in our industry has 
already turned the distribution 
sector upside down and the inter-
national sales field is also been 
affected; in order to thrive today, 
sales agents have to go the extra 
mile to attract buyers on projects 
at an early stage,” said Fiore.

“There are lots of talent-driven 
or market-driven sales companies 
out there, but Pulsar Content’s 
mission is to be the first buy-
er-driven content sales boutique,” 
said Sousa. He managed Bac 
Films’ international sales depart-
ment for 12 years and built close 
ties with several high-profile film-
makers, notably Paolo Virzi, with 
whom he worked on “Like Crazy” 
and “The Leisure Seeker.”

Pulsar will be working with 
the London-based marketing out-

fit AllCity Media, among other 
banners.

Pulsar Content will use a 
blockchain app that allows buy-
ers to track what material is avail-
able and when, and to pay direct-
ly for the material at lab cost. The 
app will also handle the payment 
schedule, revenue waterfall and 
expenses tracking.

“More than ever, the indie 
industry needs win-win and long-
term partnerships. With the risks 
taken by producers and distribu-
tors, everyone is looking to enter 
a virtuous circle,” said Garrett, 
who joined Sousa at Bac Films 
three years ago after working at 
Studiocanal in Paris and eOne in 
London. Sousa and Garrett have 
also enlisted former Bac Films 
exec Aleksandr Fomin to join Pul-
sar Content as sales manager.

The company will screen two 
completed films at the Toronto 
film festival, including Leo Kar-

←PULSAR FROM P.1

←POPE, FROM P.1

←WOMEN, FROM P.1

mann’s first feature, “Simon’s 
Got a Gift,” a French tale follow-
ing a young orphan who has an 
extraordinary power and takes on 
the appearance of his best friend 
after he dies in an accident. CAA 
is co-repping the film in the U.S.

Its initial slate also includes 
“Aznavour by Charles,” a docu-
mentary on the late French-Ar-
menian crooner Charles 
Aznavour featuring exclusive 
footage. Directed by Marc di 
Domenico, the documentary is 
narrated by Romain Duris. Some 
of Aznavour’s famous friends, 
including Edith Piaf and Frank 
Sinatra, are also showcased in the 
doc, which closed the Angouleme 
Film Festival on Aug. 25.

Pulsar Content will also shop 
two scripts:“The Deep House,” 
co-repped with XYZ, and “Resur-
rected,” a thriller produced by 
Timur Bekmambetov and his 
company Bazelevs.  

From left, Variety international editor Henry Chu, Hotel Danieli G.M. Gianrico 
Esposito, Venice Festival topper Alberto Barbera, Marriott Intl. honcho 
Antonello de Medici, Venice Festival jury president Lucrecia Martel and JW 
Marriott’s Markos Tzamalis pause for a photo at Variety’s festival kick-off party 
Aug. 27 on the rooftop of the venerable Hote Danieli.

were able to focus more on plot 
lines and events. So there is con-
stant stream of current events 
references, in particular to poten-
tial forms of ideological fanat-
icism that can have negative 
repercussions on the church.

Sounds like you are trying to say 
something about the dangers of 
religious fanaticism.
The series tries to take a broad 
approach to the topic of religious 
fanaticism, which is usually asso-
ciated with recent acts of Mus-
lim terrorism. But it’s actually not 
just limited to that. I see the Vat-
ican as a thermometer of all the 
potentially explosive forms of 
fanaticism. In the current political 
climate where everything is pos-
sible ... it’s not just about Islamic 
terrorism. Forms of fanaticism 
can also be found within a Cath-
olic context... So we are trying to 
look ahead. Not at what we know, 
but at what could take place.

And working with Malkovich and 
Jude Law. How was that? 
The fun thing is that John is 
American, but he plays a Brit-
ish pope. While Jude is a Brit 
and he plays an American pope. 
They always seemed to be hav-
ing a really good time spending 
time together. And they had a lot 
of fun acting together. As often 
happens between high-caliber 
actors. 

“The issue of the quotas is dif-
ficult and the answer is never sat-
isfactory,” she said. 

“There are no other solutions 
which include the discussion 
of whether to give women the 
place that they deserve,” she add-
ed, going on to point out that she 
thought “quotas are indeed perti-
nent for the time being.”

“The Truth,” which is Kore-
eda’s first foray into French-lan-
guage filmmaking, marked Ven-
ice’s first European opener since 
2012, when a string of Hollywood 
titles with Oscar aspirations, had 
taken over the slot. 

Cinema Celebration
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Portrait of an Artist
Willem Dafoe celebrates his best actor award for “At Eternity’s Gate” at Venice 2018. 
In the Julian Schnabel drama, Dafoe plays artist Vincent van Gogh when the paint-
er was creating some of his best-known works and also battling inner demons. This 

year, the actor’s turn in “The Lighthouse” is earning praise and awards talk.
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